The motivation Radio 
There is a change in technology, textual, conventional and culture. Some of the key terms in the discourse about this new media is digital which allows to understand some of the operations involved in the production of text to the number of symbol and interactivity (Lister, et al., 2009: 18) (Schulberg, 1996: 5) . Radio broadcasting is unique, grows, and becomes pervasive medium. The form of unique here is to have the ability to send electronic advertising messages according to geographically and demographically (Weinberger, et al., 1994: 1).
Basically, the communication process is the equation of knowledge, experience, and taste, among individuals or groups. In the process of communication through medium of radio, the backflow cannot be flown directly, but it delayed (Wahyudi, 1994: 4) . Therefore, the radio broadcast will be changed by the presence of media communications technology because its coverage is not limited by space and time (McQuail, 2000: 136) . Changes in the Internet is very clearly seen by anyone, which is initially applied at the static web pages for later dynamic content that can be shared and appeared in social networks.
Internet is no longer just a place to look for The researcher has collected data through interviews, observed by the means of visiting the study site, listening to the radio broadcast on air and live streaming, observing and studying the radio's website internet radio connected to a radio receiver on the phone/smartphone as well as changes in the radio digital communications in this second media era.
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